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 Managing the Strategy Development Process : 

Managing the Strategy Development Process refers to the systematic approach of 

formulating and implementing a company’s strategic plans in order to achieve its long-term 

goals and objectives. It involves defining where the organization wants to go, how it intends to 

get there, and monitoring progress along the way. This process includes analyzing the current 

state of the business, determining future opportunities and threats, and developing clear action 

plans to position the organization effectively in the market. 

Here’s a detailed breakdown of the key steps involved in managing the strategy development 

process: 

1. Environmental Analysis 

 Purpose: The first step is to understand both the internal and external environments in 

which the organization operates. This includes assessing current performance, 

resources, capabilities, competitors, and market trends. 

 Tools Used: 

o SWOT Analysis: To identify internal strengths and weaknesses and external 

opportunities and threats. 

o PESTEL Analysis: To assess the political, economic, social, technological, 

environmental, and legal factors affecting the industry. 

o Competitive Analysis: Identifying competitors’ strategies and their strengths 

and weaknesses. 

 Outcome: Clear understanding of the business context, market conditions, and 

competitive landscape, which informs the strategic direction. 

 

 

2. Defining Vision, Mission, and Core Values 

 Purpose: The vision articulates the long-term aspirations of the organization, the 

mission defines its purpose, and the core values set the ethical foundation for decision- 

making. 

 Outcome: These elements provide the strategic framework for aligning the company’s 

efforts and guiding its actions toward achieving long-term success. 

 Example: 

o Vision: To be the most trusted and innovative provider of sustainable energy 

solutions worldwide. 

o Mission: To deliver clean, reliable, and affordable energy to communities while 

driving innovation and reducing environmental impact. 

o Core Values: Integrity, sustainability, innovation, customer focus. 



32  

3. Setting Strategic Objectives and Goals 

 Purpose: Clearly defining specific, measurable, achievable, relevant, and time-bound 

(SMART) objectives is critical for focusing the organization’s efforts. 

 Strategic Goals are long-term outcomes that support the organization’s vision, while 

operational goals focus on more immediate, short-term achievements. 

 Outcome: These goals provide a roadmap for the organization and help prioritize 

actions to ensure alignment with the company’s vision and mission. 

 Example: 

o Increase market share by 15% over the next five years. 

o Launch two new product lines within the next year. 

4. Developing the Strategy 

 Purpose: This stage involves crafting the strategic plan to achieve the defined goals and 

objectives. It requires assessing available resources, evaluating options, and 

determining how to best position the company in the market. 

 Types of Strategy: 

o Corporate Strategy: Defines the overall direction of the organization, including 

decisions about which industries to compete in, acquisitions, or divestitures. 

o Business Strategy: Focuses on how to compete effectively in a specific market 

or industry, determining competitive positioning (cost leadership, 

differentiation, focus). 

o Functional Strategy: Provides detailed strategies at the departmental level (e.g., 

marketing, operations, finance). 

 Outcome: The strategy formulation results in a set of actionable plans that will direct 

the company’s resources and initiatives over time. 

5. Strategic Implementation 

 Purpose: Turning strategy into actionable steps involves breaking down the strategic 

plan into specific programs, projects, and initiatives that can be executed. 

 Key Components: 

o Resource Allocation: Ensure that the necessary resources (capital, human, 

technology) are available for implementation. 

o Action Plans: Develop clear, specific action plans with timelines and 

responsibilities assigned to individuals or teams. 

o Organizational Structure: Align the organization’s structure with the strategic 

plan, ensuring that it supports the execution of strategic initiatives. 

o Leadership: Strong leadership is needed to drive change, communicate the 

vision, and motivate the teams to execute the strategy effectively. 
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 Outcome: The strategy moves from theory into practice with well-defined steps to be 

executed across the organization. 

6. Monitoring and Evaluation 

 Purpose: Ongoing monitoring of performance is necessary to assess whether the strategy 

is working, if objectives are being met, and whether corrective action is required. 

 Key Components: 

o Key Performance Indicators (KPIs): Measure success and track progress toward 

the set objectives. 

o Balanced Scorecard: A framework that helps organizations track performance 

across different dimensions, such as financial, customer, internal processes, and 

learning & growth. 

o Feedback Loops: Regular check-ins and performance reviews to identify issues 

early and adapt strategies if necessary. 

 Outcome: Continuous performance tracking and the ability to make adjustments to stay on 

course and meet strategic goals. 

7. Strategic Adjustment and Refinement 

 Purpose: The business environment is constantly changing, so it’s crucial to adapt the 

strategy as needed. Regular evaluation helps identify if the strategy is still relevant or if 

adjustments are required to respond to new challenges or opportunities. 

 Key Factors: 

o Emerging Trends: Be aware of external changes such as technological advances, 

market shifts, or regulatory changes. 

o Internal Feedback: Employees, customers, and other stakeholders provide 

valuable insights into what is working and what isn’t. 

o Continuous Improvement: Use insights from the monitoring process to refine the 

strategy and improve its execution over time. 

 Outcome: Agility in strategy development ensures that the organization stays 

competitive and aligned with market needs. 

8. Communication and Stakeholder Alignment 

 Purpose: Ensuring that all stakeholders (employees, customers, investors, etc.) 

understand and are aligned with the strategic direction is crucial for success. 

 Key Components: 

o Clear Communication: Use effective communication channels to share the 
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strategy with all levels of the organization. 
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