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UNIT V SEARCH ANALYTICS

Search engine optimization (SEO), non-linear media consumption, user
engagement, user generated content, web traffic analysis, navigation, usability, eye
tracking, online security, online ethics, content management system, data visualization,
RSS feeds, Mobile platforms, User centered design, Understanding search behaviors.

WEB TRAFFIC ANALYSIS

Website traffic analysis involves collecting and analyzing data about visitors to your
site and their actions once they reach it. This information is vital for marketers to implement
effective tactics that optimize website traffic and improve conversion rates.

The amount of traffic is no longer the only metric used to verify a business’s success.
That’s why we have comprehensive website traffic analysis tools to help us make accurate
assessments.
How Do Website Traffic Analysis Tools Work?

Tools for website traffic analysis look at important statistics that show the areas
where your site is productive and where you need to make improvements.

These checkers scrutinize user behavior on your web pages and show calculated
details about important key performance indicators (KPIs).
These KPIs include:

e Traffic volume: The number of new and returning visitors to your website along
with their demographic info.

e Traffic sources: How users reached your site (e.g. organic search, sponsored ads,
email, social media posts).

Page views: The number of times people visit specific pages on the site.

Session duration: The total amount of time a visitor spends on your website.
Bounce rate: The proportion of visitors who landed at any of your webpages and
then left without further interacting with the site.

e Conversion rate: The percentage of visitors that interact with a call to action on the
website (such as submitting a form or purchasing a product). This interaction is
known as a conversion.

e Unique visits: Counts only a person’s first visit, allowing you to separate potential
clients from loyal users.

e Exit pages: Identifies the pages from which each visitor leaves your website.

What Do Website Traffic Analysis Tools Measure?
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Website traffic analysis tools measure the performance of your website using the
aforementioned metrics. The data they gather allows you to compare your performance to
your competitors’ and make sure you’re on the right track.

The key measurements, however, are centered around unique visitors (UVs), page
views, and traffic curves.

Monitoring unique visitors will help you identify the number of individuals who
viewed one of your website’s pages at least once a month.

With traffic views, the duration of every session genuinely matters depending on
the type of website you’re running. For example, it would be a critical indicator for content-
generating websites.

As for traffic curves, they help determine peak audience activity times.
Consequently, you’d be able to learn at what times you can expect traffic surges so you
improve your strategies.

Benefits of Website Traffic Analysis

Website traffic analysis tools play a critical role in helping you personalize your
B2B strategy to match your clients’ needs and learn more about your industry rivals.

Here are the top three advantages of employing these tools.

In-Depth Insight Into Website Traffic

Website traffic analysis reveals the different sources of online traffic, allowing you
to determine which marketing model produces positive business outcomes. You’ll also be
able to track the progress of both organic and sponsored traffic in real time.

Improving User Experience

Your target audience is your source of profit. It’s essential to develop a deep
understanding of your intended clientele in order to market your products or services
successfully.

Website traffic analysis tools help you identify the types of users that visit your
website, their interests, and every action they take on your web pages. As a result, you’ll
discover how to improve user experience (UX) and get a clearer picture of how well your
website is performing.

Traffic analysis tools can also help you discover whether you’re using a trusted
web host that won’t negatively impact the availability or load times of your pages, which
can destroy your brand identity.

Boost SEO Rankings

Many website traffic analysis solutions include search engine optimization (SEO)
tools for enhancing your site’s ranking on search engines, especially Google. These
features let you see how keywords are affecting your SEO and even how much traffic
you’re receiving from social media platforms.
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With the aid of these checkers, you can make precise modifications to improve your
SEO status and get recognized on Google’s first pages.

NAVIGATION
Good website navigation can make the difference between a visitor staying on your

site and leaving in frustration. These eight principles offer guidance to create an intuitive,
efficient, and user-friendly navigation experience.
1. Plan Your Page Structure and Navigation

Before diving into design or coding, it’s imperative to plan. Understanding the
content you have, how it relates to other pieces of content, and how users might want to
move between them is the foundation for good navigation.

Site Mapping: Start by creating a visual representation (a sitemap) of all your pages
and how they interrelate.

User Flow Analysis: Consider how a user might naturally want to navigate your
content. Which pages are likely to be visited first? Which ones are secondary?
2. Follow Established Standards

While creativity is essential in design, certain navigation standards exist for a reason
— users are familiar with them.

Positioning: Main menus are often at the top or on the left. It’s where users expect
them.

Symbols: Symbols like the hamburger menu or the magnifying glass for search are
universally understood.
3. Use Your Users’ Vocabulary

Using terminology that’s familiar to your users, rather than internal jargon, ensures
clarity.

User Testing: Testing navigation terms with actual users can clarify which labels
are most intuitive.

Feedback: Allow users to give feedback about the site’s navigation for continuous
Improvement.
4. Use Responsive Menus

In a mobile-first world, it’s crucial that your navigation adapts to various screen
sizes without losing functionality.

Collapsing Menus: On smaller screens, menus can be collapsed and accessed via
the familiar hamburger icon.

Prioritize: On smaller screens, essential navigation items should take precedence.
5. Take Advantage of Your Footer Menu

The footer is an often-underutilized navigation tool, perfect for secondary
navigation links.
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Information Hierarchy: While primary links belong at the top, secondary or
tertiary links can find a home in the footer.

Include Essentials: Contact info, terms and conditions, or site maps are commonly
found in footers.
6. Use Color and White Space to Separate Navigation from Other Elements

Visual clarity is crucial for user-friendly navigation.

Contrast: Navigation elements should stand out but not clash with the site’s overall
design.

Grouping: Related items can be grouped closer, with white space separating
different groups.
7. Avoid Dropdown Menus

While dropdowns can seem like a neat solution to save space, they can be
problematic, especially on mobile devices.

Visibility: All navigation options should be visible without requiring hover actions.

Alternative Solutions: Tabbed navigation or mega menus can sometimes serve as
more user-friendly alternatives.
8. Flatten Your Structure

Deep hierarchies can confuse users. The flatter your site structure, the fewer clicks
a user needs to get to their destination.

Limit Levels: Aim to have content accessible within 2-3 clicks from the homepage.

Categorization: Proper grouping can reduce the need for multiple layers.

Website Navigation Best Practices

Optimizing the navigation of your website isn’t just about aesthetics or modern
design trends; it’s fundamentally about the user experience. When visitors can navigate
your site easily and intuitively, they’re more likely to stay longer, explore more content,
and convert into loyal customers or subscribers. Here are some best practices to keep in
mind:
1. Be Consistent

Consistency is key to preventing user confusion. Once a visitor learns how your
navigation works, they shouldn’t have to relearn it on a different page.

Uniform Layout: Whether it’s the placement of your logo, menu items, or search
bar, keep these elements in consistent locations throughout your site.

Consistent Naming: If a link is labeled “Blog” on one page, avoid renaming it to
“Articles” on another. Stick with one term for clarity.
2. Design for Every Screen Size
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With an array of devices available today, your website needs to look good and be
navigable on all of them.

Mobile Optimization: Many users will access your site from mobile devices.
Ensure menus are easily expandable and that touch targets (like buttons) are adequately
sized and spaced apart.

Test on Multiple Devices: Use tools or manually check your site on different
devices and browsers to ensure navigation remains smooth.

3. Make the Most Important Information Accessible

Y our visitors shouldn’t have to hunt for the information they want. Prioritize content
based on user needs and business objectives.

Prioritize Menu Items: The most crucial pages or actions (like “Shop” for an e-
commerce site or “Services” for a business site) should be front and center.

Limit Primary Navigation: Overloading your primary navigation can overwhelm
visitors. Stick to essential items and utilize sub-menus or footer navigation for secondary
content.

4. Add Breadcrumbs

Breadcrumbs are a secondary navigation scheme that reveals the user’s location in
a website’s structure. They’re especially useful for sites with a significant amount of
content.

Hierarchy Display: Breadcrumbs show the path from the homepage to the current
page, providing a clear hierarchy.

Easy Backtracking: Users can easily go back to a previous page or section without
using the back button on their browser.

Enhanced SEO: Breadcrumbs can also help search engines understand the
structure of your website better, potentially boosting your SEO efforts.
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