
Brand Identity 

Brand identity is a set of visible elements like logo, design, and color that helps a 

brand stand out among its competitors in consumers’ minds. A business owner’s 

team selects a name, develops a logo, crafts messages and a certain way of 

communication, creates shapes and visuals, and uses colors to shape a specific 

image in the minds of consumers. 

Brand identity isn’t merely a logo, it includes more components that you should 

consider. 

Logo. Logos can be presented in the form of images, texts, and shapes that depict a 

brand’s name and purpose. Of course, a logo is the key element of a company’s 

identity since customers usually pay attention to it.  can also The company can use 

a text logo (a distinct text-only typographic treatment of a brand’s name). More 

and more companies now choose text-only logos since they are easier to 

remember. 

Font. Once it decides on the logo, one should think of the corporate font it will use 

on the website and in different marketing campaigns. Find an attention-grabbing 

and easy-to-understand font. The best fonts include Proxima Nova, TT Norms Pro, 

and Helvetica Now. They are used by famous brands like Spotify, Jeep, Bosh, 

Panasonic, and many more. 

Style consistency. By mentioning style, we mean visual elements of the brand. 

One should be consistent when it comes to images and other visual elements on the 

website or in promotional campaigns. 

Shape and form. One more essential component is a shape or form that represents 

the company and makes people recognize the product. Ensure that  the company 

have memorable packaging and an interesting form. For example, McDonald’s 

effectively utilized a unique element for promotion. Now the iconic “M” form is 

known all over the world. 

Steps to Create a Powerful Brand Identity 

Analyze the company and the market. A complete SWOT analysis that includes 

the entire firm—a look at the company's strengths, weaknesses, opportunities, and 



threats—is a proven way to help managers understand their situation to determine 

better their goals and the steps required to achieve them. 

Determine key business goals. The brand identity should help fulfill these goals. 

For example, if an automaker is pursuing a niche luxury market, its ads should be 

crafted to appeal to that market. They should appear on channels and sites where 

potential customers are likely to see them. 

Identify its customers. Conducting surveys, convening focus groups, and holding 

one-on-one interviews can help a company identify its consumer group. 

Determine the personality and message it wants to communicate. A company 

needs to create a consistent perception rather than trying to combine every 

conceivable positive trait: utility, affordability, quality, nostalgia, modernity, 

luxury, flash, taste, and class. All brand elements, including copy, imagery, 

cultural allusions, and color schemes, should align and deliver a coherent message. 

Importance of Brand Identity 

Besides the rationale that brand identity is what makes the brand unique and 

identifiable in the market, here are some other importance of brand identity – 

Helps Develop A Suitable Brand Image 

While brand identity is the outward expression of the brand, brand image is how 

the customers perceive it. Having an identity is really important for the business as 

it gives rise to brand image. However, it’s a task for the marketer to make 

customers form an image of the brand which is similar to its identity. 

Differentiates The Product From The Competition 

Brand identity helps the brand develop its own unique stance and differentiate 

itself from others in the market. This differentiation also helps in developing a 

positioning strategy and getting a loyal customer-base in the market. 

Creates Consistency 

Consistency is the most important aspect of branding and brand identity is what 

gives rise to consistency. Developing a consistent outward expression is important 

to be perceived in a way brand wants. 



 

Helps Develop A Personality 

A brand identity is the visual representation tool to express the brand’s personality. 

The Elements Of Brand Identity 

Brand identity helps a brand differentiate itself from others. It includes 

distinguishable brand elements that are used to promote the business. Even though 

the brand name, logo, and tagline are an important part of it, a brand’s identity isn’t 

limited to them. It includes all the visual and non-visual elements which give rise 

to the brand experience. 

Visual Elements 

Brand Name: 

 A brand name is a name decided by the brand strategist to identify the offering 

and differentiate it from others. 

Brand Logo & Tagline:  

A logo is a textual and/or pictorial symbol representing the offering or an 

organisation, and tagline is a short memorable description that succinctly and 

clearly communicates the brand message. 

Brand Typography Style:  

Typography is the art and style of arranging letters and text which is unique to the 

brand. 

Colour Palette:  

Colour palette is the set of colours used by the brand in its marketing materials. 

Imagery: It is the set of differentiated images and visuals used by the brand to 

communicate its brand message. 

 

 



Non-Visual Elements 

Brand Personality:  

Brand personality refers to the set of human traits/characteristics assigned to the 

brand. This personality is stems from the visual brand identity elements and 

customer interaction. 

Brand Associations:  

These are elements other than the brand which the customer feels is associated 

with the brand. These include famous personalities, partner brands, etc. 

Brand Voice:  

Brand voice is the uniformity in selection of words, the attitude and values of the 

brand while addressing the target audience or others. 


